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HOW CAN WE FLY?” ASKED THE WRIGHT 
brothers in 1903. Only about a decade later, the 
German engineer Hugo Junkers wondered, “How 
can we fly better?” It could be argued that the 
history of aviation is the ultimate lens through 
which to consider a central tenet of innovation: 
that building upon a good idea can make it great.

Junkers answered his own question by build-
ing an all-metal plane, the F13, that pushed the 

limits of flight altitude, speed and duration. In the nearly hundred 
years since, countless others have asked and answered his ques-
tion, with varying degrees of success (for every Concorde, there 
is a Christmas Bullet). And now, another German—in the form 
of heritage luggage brand Rimowa—revisits the eternal query to 
revolutionize an aspect of air travel that’s encumbered passen-
gers since day one: the bag check.

As far as innovations go, Rimowa’s novel technology, the 

Putting the  
Bag Check on 
Autopilot
As high-end luggage company Rimowa 
smoothly lands in the luxury stable of 
LVMH, a new state-of-the-art digital tag 
maintains the brand’s reputation for 
pioneering change By Chad Thomas 

Electronic Tag, falls into the category of small revolutions in 
everyday life. It replaces the check-in counter with a smart 
phone, paper tags with a digital screen.  

Using the accompanying app, you can check in from any-
where—be it your hotel, meeting or a local watering hole. 
Airline luggage data generates your tag, so all you have to  
do when you get to the airport is hand your suitcase to the atten-
dant and head to security. The tag debuted in Germany earlier  
th i s  year  and ,  whi le  i t ’s  cur rent ly  only  accepted  on  
German-based Lufthansa flights for a €60 add-on, fear not, tech-
nofiles: Rimowa has plans for a larger rollout.

In September, Rimowa assembled a selection of international 
media in Switzerland to discuss this latest upgrade. To contex-
tualize the company’s vision for the future of air travel, Rimowa 
CEO Dieter Morszeck journeyed into its past, unveiling his 
years-in-the-making passion project: a nearly exact replica of 
Junkers’ F13, which Morszeck would be taking on its maiden 
voyage.

The day of the F13’s first flight, I was chauffeured from my 
hotel to Dübendorf’s airport in a cream-colored 1963 Jaguar 
Mark II. There, I found an open air gala stocked with actors 
dressed in flapper garb, their music and dance moves in lockstep 
with the era. I’d been transported to 1920—Europe, mind you, 
not the U.S. The deceptively strong cocktails dashed any notion 
of temperance.

The F13 glinted in the sun, braced for flight. I briefly 
climbed in and, as a moderate claustrophobe, immediately 
wished I hadn’t. There was neither windshield nor digital dis-
play, and there were pedals on the floorboard. Not coincidentally, 
the plane’s aesthetic paralleled that of a Rimowa suitcase—form 
and function in harmony, each part elegant and necessary.

As our host—a pilot named Amelia Earhart (no relation to 
the flight pioneer)—broke down technical details, we watched 
the F13 trundle down the runway and take to the skies, incon-
ceivably remaining airborne despite cruising at only 110 miles 
per hour.

After a safe landing, Morszeck was given a hero’s welcome 
and led the congregation to a nearby hangar that had been outfit-
ted for a 1920s-themed celebration. A performance on the his-
tory of air travel followed, paying the Wright Brothers, Junkers 
and Co. their due—and, after a five-course meal, a 15-piece jazz 
ensemble performed. 

While the pounding in my head the following morning sig-
naled my return to the present, I would glimpse the near future 
just hours later at the Electronic Tag unveiling. In 24 hours, I’d 
gone on a 100-year journey that started with aviation’s extraor-
dinary beginnings and ended with a technology that will make 
air travel, now routine, even easier.

As always, the past informs what comes next. In October, 
LVMH, parent company of iconic luggage-maker Louis Vuitton, 
announced its acquisition of Rimowa, noting it has revolution-
ized the luggage industry for over a century. Case in point: In 
1937, after a factory fire destroyed its wooden materials, 
Rimowa built the first all-metal suitcase. It’s fitting, then, that 
the brand continues setting the standard for efficient travel while 
tipping a hat to history. Sometimes innovation hides in plain 
sight and a simple tweak to an old idea—tag, meet tech—makes 
us wonder, “Why didn’t I think of that?” ■
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‘‘
Rimowa’s classic alumi-
num suitcase (above) 
equipped with a new 
digital screen luggage 
“tag;” the replica F13 
built by the company 
(left).
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